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iiMedia Research

2001- 2021 FPEH S HEMB & SIS E

The total retail sales and growth rate of social consumer goods in China from 2001 to 2021
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Among the 1% business schools
in the world that have triple accreditation
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#2 in France

#1 Innovation and Entrepreneurship
Le Point Ranking 2019

#2 in France

Times Higher Education Global University Employability

E Ranking 2021
#2 in France

Global Ranking Measuring Institutions’ Social and Economic
Impact Ranking 2022

#20 in Europe , Financial Times European
Business School

BN a2 Question & Answer

FINANCIAL Financial Times

TIMES
#2 1 Worldwide

FT Masters in Management Ranking 2021

%.SHANGHN #3 i rFrance

RANKING 2021 Shanghai Thematic Ranking

#4- in France

Business & Management Studies
*QS World University Rankings 2022 by subject

#4 in France #8 Worldwide

Master in Marketing

#4 in France #12 Worldwide

Master in Management

#4 in France #16 Worldwide

Master in Finance I11
#4 in France #23 Worldwide e

Master in Business Analytics Iyo n

*QS Business Master Rankings 2022 >

#4 in France #30 Worldwide bUSI neSS
*QS EMBA Rankings 2021 S C h O O |




Merci pour votre attention.
A vos questions !

Retrouvez-nous sur notre stand emlyon,
un conseiller en formation est a votre disposition.

msinfo@em-lyon.com
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