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Virtual assistant platform

LAURA

= Communicate in natural language

= Speech and text interface

= Powered by Al

= Multiple languages

= Multiple platforms - Facebook
Messenger, Skype, Web, mobile apps

= Social and emotional intelligence
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HONG KONG INTERNET & ECOMMERCE ASSOCIATION

ROBOT CHEFS TAKE OVER BEIJING FOR WINTER OLYMPICS
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Report of Study on the Attitude towards Hong Kong Brands
and Purchasing Behaviour of Greater Bay Area Consumers
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CONCLUSION
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