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E-COMMERCE ACTIVITIES IN THAILAND —

PERCENTAGE OF INTERMET USERS AGED 16 TO 64 WHO REPORT PERFORMING EACH ACTIVITY IN THE PAST MONTH [SURVEY BASED] E—

SEARCHED ONLINE VISITED AN ONLINE PURCHASED A MADE AN ONLINE MADE AN ONLINE ECOMME RCE ACTIVITY OVE RVI EW —

FOR A PRODUCT RETAIL STORE OR PRODUCT OR SERVICE PURCHASE VIA A LAPTOP PURCHASE VIA A —
OR SERVICE TO BUY SITE (ANY DEVICE) ONLINE (ANY DEVICE) OR DESKTOP COMPUTER MOBILE PHONE PERCENTAGE OF INTERNET USERS AGED 16 TO 64 THAT HAS PERFORMED EACH ACTIVITY IN THE PAST MONTH aAND

SEARCHED ONLINE FOR VISITED AN ONLINE USED A SHOPPING PURCHASED A PURCHASED A
A PRODUCT OR SERVICE RETAIL SITE OR STORE APP ON A MOBILE PRODUCT ONLINE PRODUCT ONLINE
TO BUY (ANY DEVICE) (ANY DEVICE) PHONE OR ON A TABLET (ANY DEVICE) VIA A MOBILE PHONE
- »

91% 87% 85% 28% 74%

6-64. NOTE: Fi

ESENT THE FINDIN £
HAN 100%, BECAUSE SOME INDIVIDUALS MAY

IGURE FOR PURCH,

%] Hootsuite &2, 88.1% 849% 83.4% 83.6% 74.2%

we -
° SOURCE: GWI (Q3 2020). AGURES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GLOBAIWEBINDEX.COM FOR MORE DETAILS. uei I @ Hootslllteo
sociql
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>1EER (Value Alded Tax) - B EMBEEN 15002k - Z=EH;5E
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ojRE 7% VAT - ZEIfR# E EEEETRE -
FREEISNER A EmIIFEUVATIBER

> 1B PS5t (Corporate Income Tax) 10%
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ﬁ_ﬁ = 72 3% *

EERHEREPRENME L —  ERERERRE= - HFE
BUHEQE%U 2025 F£H1R - 55 BRIAOZSNE LEY) - FAHTE
IR HEZE 600 =70 ° B2CEFEFIHERETFIER 25 % -
i AR1EE 350 B=70 - a2 HEEEMRMRIZEHERLERN 10 % -

K

»>2019 & - #iFE B2C EFHEERE 100.8 E3=70 - 4 HE EE’%;Z
%ﬁ%ﬂﬁ/éﬁlﬁ%m ARV 49 % , A CLEYSEES ADLEAIZE
42 %

>EEIEERRMEE (2020 £ 2 B2 4 B) - HERHEENEZET
B 57 % EREMABLRELRE 30 % - EREEE
B8 24 %HIEFW ALCERILEIE R E84E 51 % -
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E-COMMERCE ACTIVITIES IN VIETNAM *

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO REPORT PERFORMING EACH ACTIVITY IN THE PAST MONTH [SURVEY BASED]

ECOMMERCE ACTIVITY OVERVIEW *

PERCENTAGE OF INTERNET USERS AGED 16 TO &4 THAT HAS PERFORMED EACH ACTIVITY IN THE PAST MONTH

SEARCHED ONLINE VISITED AN ONLINE PURCHASED A MADE AN ONLINE MADE AN ONLINE
FOR A PRODUCT RETAIL STORE OR PRODUCT OR SERVICE PURCHASE VIA A LAPTOP PURCHASE VIA A iea
OR SERVICE TO BUY SITE (ANY DEVICE) ONLINE (ANY DEVICE) OR DESKTOP COMPUTER MOBILE PHONE
SEARCHED ONLINE FOR VISITED AN ONLINE USED A SHOPPING PURCHASED A PURCHASED A
A PRODUCT OR SERVICE RETAIL SITE OR STORE APP ON A MOBILE PRODUCT ONLUNE PRODUCT ONLINE
TO BUY (ANY DEVICE) (ANY DEVICE) PHONE OR ON A TABLET |ANY DEVICE} VIA A MOBILE PHONE

89% 79% 78% 40%  58%

85.5% 77.3% 68.5% 78.7% 61.4%

16-64, NOTE: FIGURES FOR PURCHASES MADE ON COMPUTERS

: . we
HAN 100%, BECAUSE SOME INDIVIDUALS MAY HAVE MADE Hodst“te' are,

dre, : | Hootsuite:

° SOURCE: GWI1 |G3 2020) AGURES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USERS AGED 16 TO 64 SEE GLOBAIWEBINDEX COM FOR MORE DETALS
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E-COMMERCE ACTIVITIES IN MALAYSIA €3
PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO REPORT PERFORMING EACH ACTIVITY IN THE PAST MONTH [SURVEY BASED)]
ECOMMERCE ACTIVITY OVERVIEW €} —
SEARCHED ONLINE VISITED AN ONLINE PURCHASED A MADE AN ONLINE MADE AN ONLINE PERCENTAGE OF INTERNET USERS AGED 16 TO 64 THAT HAS PERFORMED EACH ACTIVITY IN THE PAST MONTH
FOR A PRODUCT RETAIL STORE OR PRODUCT OR SERVICE PURCHASE VIA A LAPTOP PURCHASE VIA A MALAYSIA
OR SERVICE TO BUY SITE (ANY DEVICE) ONLINE (ANY DEVICE) OR DESKTOP COMPUTER MOBILE PHONE
SEARCHED ONLINE FOR VISITED AN ONLINE USED A SHOPPING PURCHASED A PURCHASED A
A PRODUCT OR SERVICE RETAIL SITE OR STORE APP ON A MOBILE PRODUCT ONLINE PRODUCT ONLINE
TO BUY (ANY DEVICE) (ANY DEVICE) PHONE OR ON A TABLET (ANY DEVICE) VIA A MOBILE PHONE

I ’ |

88% 80%

37%  62%

S REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USERS AGE
HE FIGURE FOR PURCHASES MADE ON ANY DEVICE, AND / OR TO MORE

4-64. NOTE: FIGURES FOR PURCHASES MADE ON COMPUTERS
AN 100%, BECAUSE SOME INDIVIDUALS MAY HAVE MADE

| Hootsuite-

91.8%

91.1% 88.3% 82.9%

68.4%

we
we .
SOURCE: GW1 |G 2020]. AGURES REFRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GLOBAIWEBINDEX COM FOR MORE DETALS are, Hootsulte‘
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E-COMMERCE ACTIVITIES IN INDONESIA

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO REPORT PERFORMING EACH ACTIVITY IN THE PAST MONTH [SURVEY BASED] -
SEARCHED ONLINE VISITED AN ONLINE PURCHASED A MADE AN ONLINE MADE AN ONLINE ECOMME RCE ACTIVITY OVE RVI Ew
FOR A PRODUCT RETAIL STORE OR PRODUCT OR SERVICE PURCHASE VIA A LAPTOP PURCHASE VIA A PERCENTAGE OF INTERMNET USERS AGED 16 TO 64 THAT HAS PERFORMED EACH ACTIVITY IN THE PAST MONTH -
OR SERVICE TO BUY SITE (ANY DEVICE) ONLINE (ANY DEVICE) OR DESKTOP COMPUTER MOBILE PHONE INDONESIA

SEARCHED ONLINE FOR VISITED AN ONLINE USED A SHOPPING PURCHASED A PURCHASED A
A PRODUCT OR SERVICE RETAIL SITE OR STORE APP ON A MOBILE PRODUCT ONLINE PRODUCT ONLINE
TO BUY (ANY DEVICE) (ANY DEVICE) PHONE OR ON A TABLET [ANY DEVICE) VIA A MOBILE PHONE
* »

96% 91% 90% 29% 79%

93.0% 873% 78.2% 87.1% 79.1%

ES REPRESENT THE FINDINGS OF A BROAD SUI
HE FIGURE FOR PURCHASES MADE ON AN

-54, NOTE: FIGURES FOR PURCHASES MADE ON COMPUTERS

- we
THAN 100%, BECAUSE SOME INDIVIDUALS MAY HAVE MADE Hootsu|te" are

Y OF INTERNET USERS A(
DEVICE, AND / OR TO M

we .
° SOURCE: GWI1 [Q3 2020). AGURES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GLOBAIWEBINDEX COM FOR MORE DETAILS. ue' I @ Hootsulte'
socia
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> 12185 (Value Aided Tax) - B miELE - #E1EMRAS 10%
> EZEPTEH (Corporate Income Tax) = %520%
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E’“75775|WEE 3370 ﬁﬁﬁs%it%ﬁﬁ%ﬁﬁ’ﬂ@nniﬁ Z=E
O RETR - IR A15%-25% @ #£28425%-30% @ A8 E1515%-20% -

MEREGERENME
>RAFRRESESEYRLHE  EBREATHMEYEEFE




17

4
A

{

RCEPIE 13 = [E #8855 1+ 54

RCEP1

- JREW
SIS
58 - U
WS
e
K
i

LN 4~
H— 85
E=Nap

g hlL

J= Y
e )

mdiPSE
oS
1oyt B

HLUL B
- +TQ

i M
mNn» ©

Yot AT (R
\D.A DEJ
ﬁ@%%
| LWAEMIg
<, HZHEH IR
ﬁﬂE_UL i _Eﬂ
N

e
Hth

i

V)

—+

K-

OIS T

15 A
%ﬁ_ﬁm%_;aﬂ.\,
R 20
X B
\ mmﬁyﬂ
IR - =y
R SR EEL =
SRHTNI
CXN-3T
. B

o < KB

4l

4 \___
5

ﬁ 0

R -
%

#3
Vi)

£ RCEPt

£ 111 35
5% ) -

GIEZN,



RCEP HISIRE BT E

R EEMARR  THEZSEMREm - TEATE
&t - RCEPEAMREERHNIEBELEZFEHNZER SRR -
_:"“ﬁnnt AR PEIR - B E RN 1§E’J;—nu$|§1atbﬁ1’@i1ﬂ
E’J%‘%%%'?EEEQ AL EEITE ~ # MR A 1%&15-
- I 0 22K /Y #7 fe Al 2= 5 ERCEPZW
?‘E?ﬁﬂrﬂﬂ ENFEFEHI LS BT - — & B UD?&%RE’]IESZ%
A EHAEBEERERE Y NTIRAK S -

H.

W

f]

z<P

Al <

NI 3%
%nﬂ

|”ﬂ|




RCEP HSIREBNTE 2

@I RIRFIEER  EFEOJESEFRENREES RES -
ERIR EE%F'?EEQYZ_Eﬁﬁﬁeaﬁﬁx;ftﬁffx— EfEAE
ZEMBX - R Ml —a s  FILHRAEE
£ IR I A o T B P IS 152 B8 T Y B 2R 2R e $xj<E’J§_
EEETE“WBZ%BE%J RCEP# ERI AL - B B) T 1 E B &
2 A2 B — 18 #7 — AU AR Al - KE@EA R onom &)~ A
STEURATSEZETENES 2R REIREHLENE
P A A tEE M -




RCEP HSI1R BB E 3

BEEN ML S @R - RCEPE B — 4 E A
§ VI 95K LRSS TNTE IR E N EEE
(|
5

92 ) H*?DI‘EEEH MR ERE - RCEP#H E 4% MR &
EVMESE -8 [ fin 22 A 58 1% LI%E’JE%%I Z -

ﬁﬂm&%ﬂ\n




Bl 12 B RS

ECOMMERCE SPEND BY CATEGORY

THE TOTAL AMOUNT SPENT IN CONSUMER ECOMMERCE CATEGORIES IN 2020, IN U.S. DOLLARS -
A\ CHANGES TO CATEGORY DERINITIONS AND REVISIONS TO HISTORICAL DATA MEAN VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS INDONESIA

E-COMMERCE SPEND BY CATEGORY ] TRAVEL, MOBILITY, & FASHION ELECTRONICS & FOOD &

THE TOTAL ANNUAL AMOUNT SPENT ON CONSUMER E-COMMERCE CATEGORIES, IN U.S. DOLLARS ACCOMMODATION* & BEAUTY PHYSICAL MEDIA PERSONAL CARE

FASHION ELECTRONICS & FOOD & FURNITURE &
&BEAUTY PHYSICAL MEDIA PERSONALCARE APPUANCES

$6.02 $9.81 $6.91 $4.66

BILLION BILLION BILLION BILLION
$ 2.307 $2.643 $ l 04 52 $ I n674 FURNITURE & TOYS, DIY DIGITAL VIDEO
APPLIANCES & HOBBIES MUSIC GAMES

BILLON BILLION BILLION BILLION
TOYS, DIY TRAVEL (INCLUDING DIGITAL VIDEO
& HOBBIES ACCOMMODATION) MusIC GAMES M

$4.48 $4.44 $199.5 $1.68

BILLION BILLION MILLION BILLION
s ] - 46 0 $ 9. 376 $ I| I 0 o 0 $ 8 6] . 0 SOURCES: STATISTA MARKET OUTIOOKS FOR E-COMMERCE, TRAVEL MOBILITY, AND DIGITAL MEDIA (ACCESSED JAN 2021). AGURES BASED ON ESTIMATES OF FULLYEAR ONUINE Consumer WG -
SPEND FOR 2020, EXCLUDING 828 SPEND. SEE STATISTA. COM,/OUTIOOK/DIGITAL-MARKETS FOR MORE DETAILS. NOTES: DATA FOR DIGITAL MUSIC AND VIDEQ GAMES INCIUDE STREAMING.  CII'@ Hootsuite:
 COMPARABILITY ADVISORY: BASE CHANGES. DEFINITIONS FOR CATEGOREES DENOTED BY [*) HAVE ALSO CHANGED. DATA MAY NOT BE DIRECTLY COMPARABLE WITH PREVIOUS RePoRTs.  SOGIall

BILLION BILLION MILLION MILLION

;AN ECOMMERCE SPEND BY CATEGORY O =

l THE TOTAL AMOUNT SPENTIN CONSUMER ECOMMERCE CATEGORIES IN 2020, IN U.S. DOLLARS

A\, CHANGES TO CATEGORY DEFINITIONS AND REVISIONSS TO HISTORICAL DATA MEAN VALLIES ARE NOT COMPARABLE WITH PREVIOUS REPORTS MALAYSIA

sl E-COMMERCE SPEND BY CATEGORY (*

19 THE TOTAL ANNUAL AMOUNT SPENT ON CONSUMER E-COMMERCE CATEGORIES, IN U.5. DOLLARS fr—
TRAVEL, MOBILTY, & FASHION ELECTRONICS & FOOD &
ACCOMMODATION* & BEAUTY PHYSICAL MEDIA PERSONAL CARE

FASHION ELECTRONICS & FOOD & FURNITURE &
& BEAUTY PHYSICALMEDIA PERSONALCARE APPUANCES @ . .

$2.65 $1.42 $1.17 $449.1
$77~| .0 $851 .0 5483.0 5553.0 BILLION BILLION BILLION MILLION

MILLION MILLION MILLION MILLION FURNITURE & TOYS, DIY DIGITAL VIDEO
APPLIANCES & HOBBIES Music GAMES
TOYS, DIY TRAVEL (INCLUDING DIGITAL VIDEO
& HOBBIES ACCOMMODATION) Music GAMES

@ @

$586.2 $836.6 $19.82 $355.3

MILLION MILLION MILLION MILLUON

$486.0 $2.759 $30.00 $100.0

MILLION BILLION MILLION MILLION

SOURCES: STATISTA MARKE we .
coues are. . Hootsuite

SPEND FOR 2020, EXCLUDIN
 COMPARABILITY ADVISOR
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JAN
2019

JAN
2019

E-COMMERCE SPEND BY CATEGORY

THE TOTAL ANNUAL AMOUNT SPENT ON CONSUMER E-COMMERCE CATEGORIES, IN U.S. DOLLARS

FASHION
&BEAUTY

$908.0

MILLION

TOYS, DIY
& HOBBIES

$575.0

MILLION

ELECTRONICS &
PHYSICAL MEDIA

$1.043

BILLION

TRAVEL (INCLUDING
ACCOMMODATION)

$4.140

BILLION

FOOD &
PERSONAL CARE

$571.0

MILLION

DIGITAL
MusIC

$45.00

MILLION

E-COMMERCE SPEND BY CATEGORY

THE TOTAL ANNUAL AMOUNT SPENT ON CONSUMER E-COMMERCE CATEGORIES, IN U.S. DOLLARS

FASHION
& BEAUTY

$558.0

MILLION

TOYS, DIY
& HOBBIES

$354.0

MILLION

ELECTRONICS &
PHYSICALMEDIA

$610.0

MILLION

TRAVEL (INCLUDING
ACCOMMODATION]

$3.491

BILLION

FOQD &
PERSONAL CARE

$348.0

MILLION

DIGITAL
MusIC

$21.00

MILLION

FURNITURE &
APPUANCES

$660.0

MILLION

VIDEO
GAMES

$158.0

MILLION

FURNITURE &
APPUANCES

$399.0

MILLION

VIDEO
GAMES

$75.00

MILLION

ECOMMERCE SPEND BY CATEGORY —

THE TOTAL AMOUNT SPENT IN CONSUMER ECOMMERCE CATEGORIES IN 2020, IN U.S. DOLLARS

A CCHANGES TO CATEGORY DEFINITIONS AND REVISIONS TO HISTORICAL DATA MEAN VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS Wy
TRAVEL, MOBILITY, & FASHION ELECTRONICS & FOOD &
ACCOMMODATION* & BEAUTY PHYSICAL MEDIA PERSONAL CARE

@ ® & @®

$3.38 $710.7 $2.40 $2.34

BILLION MILLION BILLION BILLION
FURNITURE & TOYS, DIY DIGITAL VIDEO
APPLIANCES & HOBBIES MUSIC GAMES

®@ ®© & &

$438.9 $1.40 $83.10 $389.7

MILLION BILLION MILLION MILLION

SOURCES: STATISTA MARKET OUTLOOKS FOR E-COMMERCE, TRAVEL, MOBILITY, AND DIGITAL MEDIA [ACCESSED JAN 2021). IGURES BASED ON ESTIMATES OF FULLYEAR ONUNE CONsumer. WG .
SPEND FOR 2020, EXCLUDING B28 SPEND. SEE STATISTA.COM/OUTIOOK /DIGITAL-MARKETS FOR MORE DETAILS. NOTES: DATA FOR DIGITALMUSIC AND VIDEO GAMES INCLUDE STREAMING.  CIF@, Hootsuite*
® COMPARABILITY ADVISORY: BASE CHANGES. DEFINITIONS FOR CATEGORIES DENOTED BY (%) HAVE ALSO CHANGED. DATA MAY NOT BE DIRECTLY COMPARABLE WITH PREVIOUS REPORTs.  SOMGICH]

ECOMMERCE SPEND BY CATEGORY e

THE TOTAL AMOUNT SPENTIN CONSUMER ECOMMERCE CATEGORIES IN 2020, IN U.5. DOLLARS

A\ CHANGES TO CATEGORY DEANITIONS AND REVISIONS TO HISTORICAL DATA MEAN VALLIES ARE NOT COMPARABLE WITH PREVIOUS REPORTS AN
TRAVEL, MOBILITY, & FASHION ELECTRONICS & FOOD &
ACCOMMODATION* & BEAUTY PHYSICAL MEDIA PERSONAL CARE

O ® @

$3.18 $1.44 $1.57 $1.02

BILLION BILLION BILLION BILLION
FURNITURE & TOYS, DIY DIGITAL VIDEO
APPLIANCES & HOBBIES MUSIC GAMES

$1.09 $917.1 $16.15 $215.0

BILLION MILLION MILLION MILLION

SOURCES: STATISTA MARKET DUROOK
-

ALS NOTES:
HANGE

we .
are. | Hootsuite

© COMPARABILITY ADVISORY: BASE CHANGES
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> Certificate of Free Sale or Health Certificate

> Letter of Authorization .

» Good Manufacturing Practice (GMP)

» MOU / Letter of Agreement

» Distribution Agreement . . .

» Production Code and Information with Expiry Date

» Accredited Lab Test Results .

» Certificate of Analysis and Material Safety Data Sheet
» Product Samples
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Badan Pengawas Obat
Dan Makanan (BPOM)
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China Council for the Promotion of International Trade
China Chamber of International Commerce

it BB B

CERTIFICATE

SUEM:  7EFTIR 5504336 B 5 LAY He I T Sx O B L 3K

THIS IS TO CERTIFY THAT: the seal of THE HONG KONG
GENERAL CHAMBER OF COMMERCE on the annexed CERTIFICATE
NO. 5504336 is genuine.

China Council for- the Pr
of Intérnational Trade

I
BRET /%@‘5’

Authorized L
g Yang Jinjin
Signature:

HitE: 20214£06 H0TH
(Date: Jun. 07, 2021)

5504336

Certificate
HHE
THIS IS TO CERTIFY THAT:

The annexed LETTER is submitted to the Chamber for certification; and

Specimens of authorized signature and company chop of the applicant company are recorded
in the Chamber

. W A
Signature of Authorized Officer Certification Chop
The Hong Kong General Chamber of Commerce

Name of Signatory

Mr. Lawrence CHANG Chun-Wa

SAR 10
¢s of HK)

Authorized by the Government of the Hong K
“ertificates of Origin (Chapter 324 of th

Date: 02 Jun 2021

Issuing Office: 1y ko Ces Branch, HKGCC
1BIF Hang Seng Mongkok Bu
Mangkok, Kowigon, Hong Kor

7 Nathan Road

Authentication Gode 48953234

1t chamber.org hkiverity

01dan. 2021
Adtention:

Prosperous Global Corporation Limited
AF, Warkington Tower, 78 Bonham Strand, Sheung Wan, Hong Kang,

Mr. Benson Chang

T: B52-3748 3848

E-mail:

Re: “ELEMENTS UK" Brand Enabling Service for “Prosperous Global
Corporation Limited

This Serviee Agreement("Agresment”) is made and entered into as of the last date of signature be
("Effective D; by and between the vendor referenced balow {Vendor') and E<GOGO Holding!
Limited and its affliates (collectively, "E-GQG0™). Vendor hereby appoints E-GOGO as the distrib
of Vendor's products ("Products”) in Indonesia (Detail Channels of each Region Refer to Appenc
and grants to E-GOGO a license to distribute the same.

SECTION 1 ORDER AND DELIVERY

1.1 Order, To order the Products, E-GOGQ shall place a consignment order with Vendor and eac
such purchase order shall be gavemed by this Agreement. Each purchase order for the Prod.
shall ba subject to Vendor's acceptance and, upon acceptance; Vendor shall confirm the
purchase order and the shipping date with E-GOGO

1.2 Delivery. The Products shall be delivered FOB (incoterma 2010) named place as staled on P
freight charges 1o be paid by Vendar. Title and risk of loss shall pass fram Vendor to E-GOGC
upan acceptance by E-GOGO of s customer, ag applicable. E-GOGO shall be importer of res
{Vendors may use their own customs brokers)

1.3 Packaging. Vendor shall package the Products in Vendor's customery manner but shall use
commercially reasonable efforts 1o provide special packaging at E-GOGO's reasonable writte:
request and at no cost to E-GOGD. Natwithetanding tha faregaing, each Product shall be mar
with a UPC bar cade. If any Product is not marked with a UPC bar code, then E-GOGO may,
ts aplion, efther return the Product to Vendor at Vendor's expense, or charge vender one doll
(51.00) per Product unit, If ssrialized, the serial numbers shall be conspicuously labeled on th
outside of the bex in both readable and bar code format. Further, the Products must comply w
International standards and spprovals, including without limitstion CE, FCC and POSTEL, as
applicable. The Products must cantain bilingual (Chinese and English) labeling, packaging an
nstruction manuaks

1.4 Allocation. In the event of a shortage of any Products, Vendor shall sllocate its available
inventory under the most favorable allocation formula to provide E-GOGO with the grestest
amount of such scarce Products,

SECTION 2 RETURNS

2.1 Refurns. E-GOGO may return one monthly, consolidated shipment of Products to Vendor, anc
Wendor shall issue a cradit meme to E-GOGO for such return, Vendor shall be responsible for
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Thank
You



